
Vocabulary :  is the  child’s ability to understand (receptive) and use
(expressive) words.  Vocabulary is directly related to literacy development 
and comprehension.  For students with weaker vocabulary skills, reading is 
often more difficult.  By third grade students are reading to learn.   
Kindergarten and second grade students  are learning to read.  Students 
need to be taught strategies for figuring out what words mean.  Adding 
words to one’s vocabulary is more than just knowing the name and how to 
say a word.  Regular study of words is necessary to fully add to a student’s 
vocabulary base.  Expose student to the new word as often as possible to  
establish it in their vocabulary base. 

“”As vocabulary is re-

duced, so are the number 

of feelings you can ex-

press, the number of 

events you can describe, 

the number of things you 

can identify!  Not only 

understanding is limited, 

but also experience.  Man 

grows by language.  

Whenever he limits lan-

guage, he retrogresses!” 

—Sheri S. Tepper,  

A Plague of Angels 
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Vocabulary Strategies/Tools 
 

1. Modeling 
 Positive and negative ( This is a ____; This is not ______) 
 Ask, Is this a _________; how do you know? 
 Use the word in multiple sentences that give different contexts 
 
2 Synonyms/Antonyms 
 Equate new words with familiar words 
 Ask, What other word can be used, What is the opposite 
 Use a vocabulary continuum (tiny, small, little, big, large, huge) 
 
3. Definitions 
 Tell the definition and have the students repeat it 
 Use positive and negative examples (Is this a_ or not; how do you know?) 
 
4. Use a diagram or word web for new words 
 

New Word 

Synonym 

Related Words 
Sentences 

Antonym 

Illustrations Parts of Speech 
Definition 

MacBook


MacBook

MacBook

MacBook



“A man with a scant 

vocabulary will almost 

certainly be a weak 

thinker.  The richer and 

more copious one’s 

vocabulary and the 

greater one’s awareness 

of fine distinctions and 

subtle nuances of 

meaning, the more 

fertile and precise is 

likely to be one’s 

thinking.  Knowledge of 

things and knowledge of 

the words for  them 

grow together.  If you 

do not know the words, 

you can hardly know 

the thing.   

—Henry Hazlitt,  

Thinking as a  Scientist 
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Things to Keep In Mind 
 

1. Less is More.  Use key words that will be used 
or seen most often in the unit/lesson and that 
address most important concepts of the 
unit/lesson. 

 
2. Target words that students will use in a  
 variety of  environments. 
 
3. Target words that are important for reading 

comprehension. 
 
4. Target words that increase descriptive 
  vocabulary.  Use words that encourage  
 students to give detailed definitions and  
 attributes/descriptive words that are  
 associated with the target word. 
 
5. Teach students to as how to find information 

on new words, not just ask for the answer. 

Have Fun With Words 
 

Teach kids to play with words: 
 

    *Silly Rhyming 
    *Alliterations 
    *Illustrations 
    *Acting out new words 
    *Madlibs 
    *Scattegories 
    *Apples to Apples 
    *20 Questions 
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This story can fit 150-200 
words. 
One benefit of using your 
newsletter as a promotional 
tool is that you can reuse 
content from other marketing 
materials, such as press re-
leases, market studies, and 
reports. 
While your main goal of dis-
tributing a newsletter might 
be to sell your product or ser-
vice, the key to a successful 
newsletter is making it useful 
to your readers. 
A great way to add useful 
content to your newsletter is 
to develop and write your own 
articles, or include a calendar 
of upcoming events or a spe-
cial offer that promotes a new 
product. 

You can also research articles 
or find “filler” articles by ac-
cessing the World Wide Web. 
You can write about a variety 
of topics but try to keep your 
articles short. 

Much of the content you put 
in your newsletter can also be 
used for your Web site. Micro-
soft Publisher offers a simple 
way to convert your newslet-
ter to a Web publication. So, 

when you’re finished 
writing your newsletter, 
convert it to a Web site 
and post it. 

Microsoft Publisher 
includes thousands 
of clip art images 
from which you can 
choose and import 
into your newsletter. 
There are also sev-
eral tools you can 
use to draw shapes 
and symbols. 
Once you have cho-
sen an image, place it close 
to the article. Be sure to place 

This story can fit 75-125 
words. 
Selecting pictures or graphics 
is an important part of adding 
content to your newsletter. 
Think about your article and 
ask yourself if the picture 
supports or enhances the 
message you’re trying to con-
vey. Avoid selecting images 
that appear to be out of con-
text. 

the caption of the image 
near the image. 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

Caption describ-
ing picture or 
graphic. 

customers or clients. 
If the newsletter is distributed 
internally, you might comment 
upon new procedures or im-
provements to the business. 
Sales figures or earnings will 
show how your business is 
growing. 
Some newsletters include a 
column that is updated every 
issue, for instance, an advice 

column, a book review, a let-
ter from the president, or an 
editorial. You can also profile 
new employees or top cus-
tomers or vendors. 

This story can fit 100-150 
words. 
The subject matter that ap-
pears in newsletters is virtu-
ally endless. You can include 
stories that focus on current 
technologies or innovations in 
your field. 
You may also want to note 
business or economic trends, 
or make predictions for your 

“To catch the reader's 

attention, place an 

interesting sentence or 

quote from the story 

here.” 

Caption describing picture or graphic. 



This would be a good place to insert a short paragraph about 

your organization. It might include the purpose of the organiza-

tion, its mission, founding date, and a brief history. You could 

also include a brief list of the types of products, services, or 

programs your organization offers, the geographic area covered 

(for example, western U.S. or European markets), and a profile 

of the types of customers or members served.  

It would also be useful to include a contact name for readers 

who want more information about the organization. 

Organization 

Primary Business 
Address 
Your Address Line 2 
Your Address Line 3 
Your Address Line 4 

MICROSOFT 

capture the attention of read-
ers. You can either compile 
questions that you’ve received 
since the last edition or you can 
summarize some generic ques-
tions that are frequently asked 
about your organization. 
A listing of names and titles of 
managers in your organization 
is a good way to give your news-
letter a personal touch. If your 
organization is small, you may 
want to list the names of all 
employees. 
If you have any prices of stan-
dard products or services, you 
can include a listing of those 
here. You may want to refer 
your readers to any other forms 
of communication that you’ve 
created for your organization. 
You can also use this space to 
remind readers to mark their 
calendars for a regular event, 

This story can fit 175-225 
words. 
If your newsletter is folded 
and mailed, this story will 
appear on the back. So, it’s a 
good idea to make it easy to 
read at a glance. 
A question and answer ses-
sion is a good way to quickly 

such as a breakfast meeting 
for vendors every third Tues-
day of the month, or a bian-
nual charity auction. 
If space is available, this is a 
good place to insert a clip art 
image or some other graphic. 

Back Page Story Headline 

Phone: 555-555-5555 
Fax: 555-555-5555 
E-mail: 
someone@example.com 

Your business tag line here. 

Caption describing picture or 
graphic. 

We’re on the 
Web! 

example.com 


